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Analysis of Articles
Article: Why Do We Pin? Gratifications Explain Unique Activities in Pinterest
Analysis
	The article seeks to research the reason why people pin in the use of Pinterest. The use of Pinterest has increased over time thanks to its unique suite of features along with functions – pinning, liking, creating, exploring, searching, inviting as well as commenting to name a few. The theme of connectivity is exhibited in the article. Users of Pinterest are connected via the internet as they get to share comments on issues like food and drinks, home decoration, apparel, and accessories (Ottoni et al., 2013). Some researchers found that most pins pertained to the products aforementioned. The use of Pinterest is widespread in females as compared to men, as seen in the article.
The use of Pinterest among people has been associated with gratification assigned to four classes of affordances – modality, agency, interactivity, and navigability. These classes were found to be of vital value to woo more users to consider using the digital media of Pinterest. Gratifications due to a modality that the users attained from using the digital media were linked to commenting, checking as well as inviting. Self-agency is another factor that enhanced the gratification of using Pinterest as users feel they are the sources of information to be tapped for the acquisition of know-how about specific issues. Interactivity affordance ensures that pinners can control and to administer their information (Ottoni et al., 2013). Besides, responsiveness is a masterstroke in the frequency of checking notifications.  Navigability affordance endowed pinners with browsing that make sure they can search, explore, scaffold, and share information with others in the digital platform. The pinners have been provided with the opportunity to look for issues that they have limited understanding about and find the specific answers to them.
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